
 

 

New Brand Identity  

Frequently Asked Questions  

 

Why did JDA change its name? 

As a company, JDA has perhaps transformed more over the past three years than at any other point in 

company history.  This transformation has included the infusion of AI/ML expertise and technology, SaaS 

transformation and the journey to cloud, critical partnerships with Microsoft and MuleSoft, our pivot to 

becoming a platform versus a set of products/applications, a more integrated and agile services and 

support organization – just to name a few.   

During a nine-month brand identity review, we conducted an extensive selection and vetting process 

which included a 360-degree brand immersion assessment, stakeholder interviews with the leadership 

team, associates, customers, partners and industry analysts, and a brand audit across the competitive and 

industry landscape. The conclusion from this assessment was that a brand name change was not just 

needed, but required, to better position the organization as we set our sights on the future.  

How did you select Blue Yonder versus something new?  

Many options were considered and tested, including keeping the JDA name, creating a net-new 

company name, and adopting Blue Yonder.  In the end, and after much deliberation and debate, Blue 

Yonder became the clear choice as the best name for the business for a few reasons: 

- Aspirationally, Blue Yonder references the expanse of the clear blue sky and discovering new 

frontiers —offering endless innovation and possibilities 

- “Cloud” attributes associated with Blue Yonder would be built right into the DNA of our name 

- The Blue Yonder brand has many existing positive brand equities including being known for 

innovation, disruption, and agility  

- The name is modern, fresh, and bold, reflective of who we are now and aspire to be 

Why rebrand now?  

As we head into our 35th year in business, we have reached an inflection point where we are pivoting from 

being the long-recognized leader in supply chain to becoming the world leader in providing the next- 

generation digital fulfillment platform, powered by AI/ML.  

Evolving the JDA brand identity – and name – to Blue Yonder further supports the burgeoning impact of 

artificial intelligence (AI) and machine learning (ML) technologies across the supply chain, logistics and 

retail. Blue Yonder’s leading AI/ML technology powers the company’s Luminate™ digital fulfillment 

platform.  

Why didn’t JDA change its name when it acquired Blue Yonder? 



At that point in our transformation, the timing was not right to change our name and would have 

complicated the integration process.  Also, the rapid time to close the acquisition made rebranding 

impossible then. 

How has this change been communicated? 

On February 11, we announced our new name at our Digital Academy global kickoff in front of 1,000 

associates and partners.  We have also announced the name change via press release, social media, 

customer and partner letters and through an associate town hall.  

Our brand transition to Blue Yonder has already begun, with a goal of us fully operating as Blue Yonder 

beginning April 1.  This will include things like @blueyonder.com email addresses, and business cards 

and branded templates for our associates to leverage.  We will also launch a new website at 

blueyonder.com in March. We expect to have most digital and physical properties (office 

signs/branding) updated by April 1 but some things may take more time given legal/governmental 

approvals required.  We will keep all associates and customers updated as we hit key milestones in our 

brand evolution and transition. In tandem, we will be launching an aggressive marketing brand 

awareness advertising campaign beginning in Q2 that will reinforce and build awareness for Blue 

Yonder. 

Is Uwe Weiss staying on as Blue Yonder CEO? Or will his role change now with the name change? 

Uwe Weiss was recently promoted to executive vice president, machine learning. In this role, Uwe is 

responsible for evangelizing ML in JDA’s global markets while ensuring that the customer’s experience is 

as promised.  Uwe and the entire Blue Yonder team, like all our 5,300 associates who are now also Blue 

Yonder teammates, will remain a key part of our go-forward organization. 

What role will Blue Yonder founder Dr. Michael Feindt play in the new company? 

Dr. Michael Feindt remains a strategic advisor to the company and will continue to meet with 

customers, partners and associates to evangelize on the importance of AI in supply chain with a focus on 

what’s possible today and into the future.  Dr. Feindt will also be very visible in our conference speaking 

engagements and in our entire marketing efforts. 

What is your new logo and tagline? 

With this name change comes a refreshed, energetic brand identity, tagline and mission. We retained 

the fresh, bright sky blue of the JDA logo brand identity, but applied a more open, organic typeface for 

the Blue Yonder logo mark. In addition, we have added a unique “Plus” symbol which represents the 

intelligent connections we can make and the added business value and impact we bring to our 

customers and partners.  

Our new tagline is Fulfill Your PotentialTM. Our updated and renewed mission is to empower every person 

and organization on the planet to fulfill their potential.  Fulfill your potential has dual meaning – it reflects 

how we aspire to help our customers modernize and optimize their supply chains to the best of their 

potential and how we inspire relentless learning, teamwork and innovation among our associates to help 

them reach the very best of their career potential. 

What is the new website URL? Will jda.com eventually redirect to a new website?  



Our new website will be blueyonder.com. This URL will redirect to the existing jda.com site until our new 

Blue Yonder website launches in March.  Once we launch the new Blue Yonder website, jda.com will 

redirect to that website.   

What remains unchanged, if anything? 

What remains unchanged is our maniacal focus on three things – customer, partner and associate 

success.  Our unwavering commitment to customers, partners, and associates remains the same – 

infused with passion, vigor, excitement and energy for the next 35 years and beyond!  

What are our updated mission and vision statements? 

Following is our brand brief: 

Brand Tagline: Fulfill Your PotentialTM 

Brand Vision: Reduce the waste, energy and costs required to power global commerce, accelerating 

economic prosperity and global sustainability. 

Brand Mission: Empower every person and organization on the planet to fulfill their potential 

Brand Value: Friction-free commerce for a highly complex world. 

Brand Expression/Storytelling: The Power of NOW 

Is everything renamed and rebranded as of today? If not, how long will it take for the name change to 

be made digitally and physically?  

The name is effective immediately. Visitors will see that “JDA is becoming Blue Yonder” reflected 

everywhere, along with key collateral, press, social and marketing materials. We will cascade the name 

change throughout the company, internally and externally over the next 6-8 weeks.   

Where can I learn more about the new brand identity? 

Visit our brand identity page. This page has links to announcements including a press release, social 

media assets, our letter to customers, a brand video and video commentary from CEO Girish Rishi and 

CMO Kevin Iaquinto.  And you can create your own BY meme there, too! 

When will the Blue Yonder logo be embedded into current JDA products? 

The Blue Yonder logo will be added to all products in the coming weeks. 

Are invoices, contracts or agreements that were in flight (not signed yet) prior to the 

renaming/rebranding still being accepted? 

Yes. Until we formally change the name from JDA to Blue Yonder, which requires a statutory process 

that will take time, all contracts will remain on JDA paper. Once we change the name formally from a 

legal perspective, we will notify customers, vendors etc., of the name change on their contracts.  We 

expect this changeover to occur beginning in Q2. 

Does the renaming/rebranding have any impact on existing agreements, invoices or contracts? 

https://allblue.blue-yonder.com/


No, all existing contracts will be processed, and the name change will take effect for any agreements, 

invoices or contracts at a future date.  

What if I have other questions not addressed here? 

If you have further questions, please email us anytime here.  

mailto:brand@blueyonder.com

